
F I E L D WORK  C O N TE X T

Two waves, 3 weeks apart — fielded during the Strait of
Hormuz crisis. Thailand's mood improved across most
metrics from W1 to W2.

7.76/10
↓ from 8.09

concern score
(W2)

44.7%
↓ from 56.1%

expect economy
to worsen

60.3%
↓ from 68.6%

high concern
band (8–10/10)

K EY  MO V EM EN TS    ·    T C P P  W 1→W2    ·    W 2  N = 1 , 0 5 0

Q: In the next 3 months, do you expect your household financial situation

to…?

W1: 56.1%

44.7%
EX PEC T  E C ONOMY  TO  WORS EN ↓  − 1 1 .4P P

"Stay the same" +8.7pp. "Significantly worse" halved: 25.4% →

15.9%.

18.0%
expect improvement (W1:
13.1%)

32.5%
"stay the same" (W1: 23.8%)

Q: Which ONE worries you most right now?

W1: 34.4%

22.1%
F UE L  A S  # 1  WORRY ↓  − 1 2 .3 P P

Food & groceries is now #1 at 28.7%. Utilities surged: 10.2% →

15.8%.

🛒 Food 28.7% ↑ ⚡ Utilities 15.8% ↑

💼 Job/income 15.1% ↑

Q: If monthly expenses rise unexpectedly, what would you MOST likely do

first?

W1: 63.9%

63.2%
C UT  S PEN DI N G  —  F I R S T  R E F LEX

ESSENT I AL LY  UNCHANG ED

Mood improved. The habit didn't. 2 in 3 Thais still cut first —

structural behaviour, not crisis reaction.

Q: Which of these are you likely to do in the next 4 weeks? (avg per person)

W1: 2.99 actions

3.12
COPI N G  A C T I ON S  /  PER SON ↑  +0 . 1 3

Less panic, more strategy. Thais are deploying more actions

than W1 — and they're income-seeking, not just cutting.

51.2%
Look for extra income /

side gigs
↑ +3.0pp

51.2%
Delay non-essential

purchases
≈ flat

28.0%
Buy more during

promotions
↑ +5.1pp

21.8%
Reduce delivery / ride-

hailing
↑ +6.2pp

Q :  H OW  DO  Y O U  EX P EC T  S P EN DIN G  TO

C H AN GE  I N  TH E  N EX T  4  W EEK S ?    ·    N ET

S C O RE  W 1→W2

Pump pressure eased.
Utility bills surged.
The squeeze shifted — utilities replaced

fuel as the rising forced spend.

SU RG ING  —  FORCE D  SP E ND  U P

Utilities

Prices up, no choice

+46.3
↑ from +40.8 in W1

Groceries &

essentials

Forced absorption, not

demand

+14.3
↑ from +9.2 in

W1

Fuel & transport

Still high, barely moved

+25.0
≈ flat vs W1 +23.2

CU T T ING  L E SS  —  SOME  RE COVE RY

Dining out

Improving, still deep cuts

−36.1
↑ +5.9pp vs W1

Food delivery

Improving from a low base

−27.6
↑ +6.3pp vs W1

Entertainment & subs

Cuts easing

−13.7
↑ +4.6pp vs W1

S IG NAL S  T O  WAT CH

−11.4pp
OUTLOOK SHIFT

sharpest single-
wave
improvement in
the tracker — net
"worse" 56.1% →
44.7%

51.2%
EXTRA INCOME

SEEKING

up from 48.2% —
more Thais
hustling for side
income even as
mood improves

+46.3
UT IL IT IE S NET

INT ENT

up from +40.8 in
W1 — the new

forced spend
front as fuel
anxiety fades

63.2%
CUT -FIRST

REFLEX

barely moved
from W1's 63.9%

— mood
improved, but
spending habits
did not
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