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Two waves, 3 weeks apart — fielded during the Strait of
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Hormuz crisis. Thailand's mood improved across most
metrics from W1to W2.
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EXPECT ECONOMY TO WORSEN { -11.4PP

"Stay the same" +8.7pp. "Significantly worse" halved: 25.4% —

15.9%.
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FUEL AS #1 WORRY { —-12.3PP

Food & groceries is now #1 at 28.7%. Utilities surged: 10.2% —
15.8%.
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CUT SPENDING — FIRST REFLEX
ESSENTIALLY UNCHANGED

Mood improved. The habit didn't. 2 in 3 Thais still cut first —
structural behaviour, not crisis reaction.
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COPING ACTIONS / PERSON T +0.13

Less panic, more strategy. Thais are deploying more actions
than W1— and they're income-seeking, not just cutting.
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WAVE 122 - THAILAND
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Pump pressure eased.
Utility bills surged.

The squeeze shifted — utilities replaced
fuel as the rising forced spend.
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sharpest single-
wave
improvement in
the tracker — net
"worse" 56.1% —
44.7%
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up from +40.8 in
W1 — the new
forced spend
front as fuel
anxiety fades

T +4.6pp vs W1
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up from 48.2% —
more Thais
hustling for side
income even as
mood improves
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CUT-FIRST
REFLEX

barely moved
from W1's 63.9%
— mood
improved, but
spending habits
did not




