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Introduction
The importance of sustainability to a business is real and cannot be 
overstated. Companies in all sectors across the world are refining 
their sustainability strategy and how value can be added to the 
business, customers and society.

As such, Rakuten Insight investigated Japanese consumers’ attitudes 
and behaviours towards sustainability in fashion, by asking 1,000 
consumers from their own proprietary panel in Japan. 

A few key findings emerged:

Read on for the details!

• A key impact of the pandemic has been an increase in purchasing 
fashion items online. 

• Although Instagram and social media has a clear role in providing 
the latest fashion information, the emotional benefits provided by 
visits to store displays and fashion magazines remain strong in 
Japan. 

• The role of the younger generation in promoting a more sustainable 
society will be critical, especially in Japan.



Willingness to purchase sustainable fashion items and regular 
fashion items
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How to dispose of the clothing you no longer wear?
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Disposal of clothing x age 
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Importance of fashion scenes
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Importance of fashion scenes x age
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Top sources of information
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Changes in the level of interest in fashion during COVID
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Changes in the frequency of purchase of fashion items due to 
the increase in grocery prices after 2022

Base: 439 Base: 889 Base: 578 Base: 401 Base: 804



About us
For over 25 years, Rakuten Insight Global has been at the forefront 
of consumer market research data collection. By combining our 1st 
party data with the highest levels of quality assurance processes, 
Rakuten Insight Global has remained our clients’ trusted research 
partner for Asia, US & Beyond.

Our proprietary online panels have been developed throughout 12 
major Asian markets & the US. All of the panels are managed by 
dedicated local support teams and meet the highest industry 
standards. The Rakuten Insight Global team offers 24-hour 
coverage from 11 worldwide locations, providing exceptional service 
for 500+ clients across the globe. 

Rakuten Insight Global is tasked with leveraging the 1st party 
membership assets of Rakuten Group for market research 
purposes. Having access to such a diverse and unique group of 
research participants allows Rakuten Insight to remain at the 
forefront of online research.
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