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Introduction
 Inflation and cost of living have increased in many 
countries around the world, and Japan is no exception. 

As such, Rakuten Insight investigated the impact on 
consumers’ drinking habits by asking 1,000 consumers 
aged 20-69 years old from their own proprietary panel in 
Japan. 

A few key findings emerged:
Firstly, attitudes & behaviours can form tighter segments 
than the generational label. 
Secondly, the trend away from workplace drinking 
continues across all generations – including the bosses! 
And finally, drinkers are going to drink regardless of any 
price hike!

Read on for the details!



Changes in drinking frequency after 2022 due to food price 
increases
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Places you drank alcohol within the past year/people you 
drank with
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Places you drank alcohol within the past year/people you 
drank with (by age x gender)
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Drinking frequency
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Drinking frequency – at least once per week
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Intention to participate in drinking parties in the future
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Reasons for wanting to participate in drinking parties in the 
future
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Top reasons for wanting to participate in a drinking party
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Reasons for not wanting to participate in drinking parties in 
the future
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Friends - Top reasons for not wanting to participate in a 
drinking party 
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About us
For 25 years, Rakuten Insight Global has been at the forefront of 
consumer market research data collection. By combining our 1st 
party data with the highest levels of quality assurance processes, 
Rakuten Insight Global has remained our clients’ trusted research 
partner for Asia, US & Beyond.

Our proprietary online panels have been developed throughout 12 
major Asian markets & the US. All of the panels are managed by 
dedicated local support teams and meet the highest industry 
standards. The Rakuten Insight Global team offers 24-hour 
coverage from 11 worldwide locations, providing exceptional service 
for 500+ clients across the globe. 

Rakuten Insight Global is tasked with leveraging the 1st party 
membership assets of Rakuten Group for market research 
purposes. Having access to such a diverse and unique group of 
research participants allows Rakuten Insight to remain at the 
forefront of online research.
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