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The plant-based food sector continues 
its dynamic growth trajectory across 
Asia, evolving from a niche interest to a 
significant component of the culinary 
landscape. As consumer awareness 
around health, sustainability, and ethical 
considerations grows, so too does the 
demand for alternatives to traditional 
animal-based products. Our latest 
analysis, comparing consumer attitudes 
and behaviors from 2024 to 2025, reveals 
key shifts and persistent trends in this 
exciting market. By delving into what 
consumers are trying, why they're 
choosing plant-based options, and what 
holds them back, we gain a clearer 
picture of the opportunities and 
challenges for brands operating in this 
space.
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Plant-based alternatives are clearly continuing their ascent into the 

mainstream across Asia. 69% of total respondents have now tried these 

products, a slight but meaningful increase from 67% in 2024. This trend is 

particularly pronounced in Vietnam and India, showcasing accelerating 

adoption. While markets like South Korea and Taiwan show slight dips, overall 

engagement remains strong, pointing to increasing comfort and familiarity 

with plant-based options.

Widespread Adoption Continues to Grow, 
Solidifying Mainstream Presence
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Plant-Based Milk Remains Dominant, 
Meat Alternatives See a Surge
When it comes to specific product 

categories, plant-based milk continues to be the 

overwhelming entry point for consumers, with 

81% having tried it in 2025. This suggests its 

market penetration is already highly advanced.  

However, we're observing exciting growth in 

other areas: plant-based meat alternatives have 

seen a notable increase in trial, rising to 51% in 

2025 from 48% in 2024. This growth is 

particularly strong in markets 

like Singapore and Hong Kong, indicating that 

ongoing innovation and improved availability in 

this segment are clearly resonating with 

consumers. Dairy product substitutes have 

maintained consistent interest, holding steady at 

51%.

Plant-based milk 
(e.g. soy, rice, almond, oat milk, 
etc.)

2024 2025

Dairy product substitutes 
(e.g. vegan ice-cream, soy yoghurt, 
vegan 'cheese', etc.)

Plant-based meat alternatives 
(e.g. plant-based burgers, mock meats, 
plant-based 'chicken' nuggets, etc.)

Egg substitutes and/or vegan 'egg'

Plant-based condiments 
(e.g. vegan mayonnaise)

82%

46%

24%

47%

24%

81%

51%

30%

51%

26%
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Health and Trend-Following Remain Key 
Drivers, Animal Welfare Gains Traction

The primary motivator for choosing plant-based foods consistently 

remains the belief that they are healthier, cited by 49% of respondents in 

2025 (down slightly from 51% in 2024). This core health perception 

continues to be a crucial selling point. The "trend-seeking" factor also 

remains very strong, indicated by 39% in 2025 (holding steady from 39% in 

2024), and is notably prominent in Hong Kong and Singapore (both 56% in 

2025, up from 50% and 53% respectively in 2024). 

An interesting development is the significant increase in concerns 

regarding animal welfare, now at 30% in 2025 compared to 26% in 2024, 

suggesting a growing ethical awareness is increasingly influencing 

purchasing decisions. 
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Frequent Consumption Shows Mixed 
Trends

Looking at how often consumers integrate these alternatives into their 

diets, we observe some nuanced shifts. The proportion of individuals 

consuming them "several times a week" has decreased slightly to 31% in 

2025 from 32% in 2024. While Indonesia still demonstrates high frequency 

at 44% in 2025 (down from 48% in 2024), other markets like Hong Kong (12% 

in 2025 vs. 15% in 2024) and Singapore (14% in 2025 vs. 15% in 2024) have 

also seen marginal declines in this category. Conversely, the "several times 

a month" consumption is steady indicating a slightly less frequent, yet still 

regular, consumption for some segments.

Once or twice 
a month

Several times 
a year

I never 
consume 
plant-based 
alternatives

I only consume 
plant-based 

food

Several times 
a week

Several times 
a month

2024

2025
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Taste and Cost Persist as Main 
Barriers, but with Nuance

The top reasons preventing wider 

consumption of plant-based 

alternatives remain largely 

consistent. The perception 

that they "do not taste as good 

as the original" is still the leading 

barrier at 27% in 2025, 

suggesting that while taste 

profiles may be improving, it 

remains a significant hurdle. 

Similarly, cost continues to be a 

substantial concern for 34% of 

respondents in 2025. This price 

sensitivity is particularly evident 

in markets like Singapore (51% in 

2025 vs. 45% in 2024) and 

Malaysia (42% in 2025 vs. 42% in 

2024), where cost either 

increased as a concern or 

remained stubbornly high. The 

challenge of finding products 

locally ("difficult to find where I 

live") also continues to be a 

concern for 31% (up from 29% in 

2024).

It costs more than the original 33% 34%

Do not see the need for plant-
based alternatives to animal-

based food products
30% 29%

Plant-based alternatives do not
taste as good as the original

26% 27%

Not sure about the ingredients in
the plant-based alternatives

compared to the original
24% 23%

It is difficult to find where I live 24% 31%

Belief that plant-based
alternatives are not as

healthy/nutritious
8% 7%

2024 2025
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8PLANT-BASED FOOD

The plant-based food market in Asia is clearly in a state of dynamic 
evolution. While broad consumer trial is increasing, and categories like 
plant-based meat are seeing impressive growth, core challenges 
around taste and price persist and, in some cases, are even 
intensifying. The underlying drivers of health and trend-following 
remain strong, with ethical concerns around animal welfare gaining 
more prominence. As we look ahead, success in this sector will hinge on 
continued innovation to bridge the taste and cost gaps, strategic 
efforts to enhance availability, and targeted communication that 
resonates with evolving consumer values. Understanding these 
nuanced shifts year-over-year is crucial for brands aiming to capture a 
larger share of this expanding and increasingly sophisticated market.
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The survey was conducted online using Rakuten Insight proprietary panels 
with 78.816 respondents across 12 key markets within APAC.  

About the survey

China 
Indonesia
Malaysia
Thailand

Hong Kong
Japan
Philippines
Taiwan

India
South Korea
Singapore
Vietnam

Markets

Target

Male and Female, aged 16+ 
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Concerns regarding animal welfare in
food production

39%

Follow a vegetarian/ vegan diet 21%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

29%

Belief that plant-based products are
healthier

60%

Concerns on environmental impact of
livestock farming

28%

Plant-based products taste better 37%

I wanted to try a food trend 45%

Other reasons 4%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

32%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

30%

It costs more than the original 20%

It is difficult to find where I live 24%

Belief that plant-based alternatives are
not as healthy/nutritious

14%

Do not see the need for plant-based
alternatives to animal-based food
products

44%

Other reasons 4%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N =3,590

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Concerns regarding animal welfare in
food production

21%

Follow a vegetarian/ vegan diet 18%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

21%

Belief that plant-based products are
healthier

40%

Concerns on environmental impact of
livestock farming

19%

Plant-based products taste better 13%

I wanted to try a food trend 56%

Other reasons 5%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

31%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

24%

It costs more than the original 35%

It is difficult to find where I live 23%

Belief that plant-based alternatives are
not as healthy/nutritious

11%

Do not see the need for plant-based
alternatives to animal-based food
products

38%

Other reasons 6%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 2,213

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Concerns regarding animal welfare in
food production

44%

Follow a vegetarian/ vegan diet 50%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

32%

Belief that plant-based products are
healthier

43%

Concerns on environmental impact of
livestock farming

31%

Plant-based products taste better 30%

I wanted to try a food trend 27%

Other reasons 4%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

25%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

22%

It costs more than the original 28%

It is difficult to find where I live 32%

Belief that plant-based alternatives are
not as healthy/nutritious

8%

Do not see the need for plant-based
alternatives to animal-based food
products

24%

Other reasons 14%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 21,281

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Concerns regarding animal welfare in
food production

20%

Follow a vegetarian/ vegan diet 21%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

14%

Belief that plant-based products are
healthier

50%

Concerns on environmental impact of
livestock farming

15%

Plant-based products taste better 28%

I wanted to try a food trend 36%

Other reasons 9%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

24%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

17%

It costs more than the original 31%

It is difficult to find where I live 44%

Belief that plant-based alternatives are
not as healthy/nutritious

7%

Do not see the need for plant-based
alternatives to animal-based food
products

28%

Other reasons 11%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N =8,305

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?

PLANT-BASED FOOD

https://insight.rakuten.com/
https://insight.rakuten.com/
mailto:rig-sales@mail.rakuten.com
mailto:rig-sales@mail.rakuten.com
https://twitter.com/rakuten_insight
https://www.linkedin.com/company/rakuten-insight/
https://facebook.com/RakutenInsightCorporate


Japan

14

Concerns regarding animal welfare in
food production

8%

Follow a vegetarian/ vegan diet 5%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

7%

Belief that plant-based products are
healthier

38%

Concerns on environmental impact of
livestock farming

3%

Plant-based products taste better 4%

I wanted to try a food trend 43%

Other reasons 16%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

32%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

15%

It costs more than the original 28%

It is difficult to find where I live 22%

Belief that plant-based alternatives are
not as healthy/nutritious

0%

Do not see the need for plant-based
alternatives to animal-based food
products

24%

Other reasons 13%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N =515

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Concerns regarding animal welfare in
food production

26%

Follow a vegetarian/ vegan diet 19%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

12%

Belief that plant-based products are
healthier

51%

Concerns on environmental impact of
livestock farming

16%

Plant-based products taste better 11%

I wanted to try a food trend 41%

Other reasons 5%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

31%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

12%

It costs more than the original 36%

It is difficult to find where I live 32%

Belief that plant-based alternatives are
not as healthy/nutritious

4%

Do not see the need for plant-based
alternatives to animal-based food
products

29%

Other reasons 6%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 3,235

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Concerns regarding animal welfare in
food production

25%

Follow a vegetarian/ vegan diet 29%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

21%

Belief that plant-based products are
healthier

48%

Concerns on environmental impact of
livestock farming

20%

Plant-based products taste better 22%

I wanted to try a food trend 43%

Other reasons 6%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

31%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

30%

It costs more than the original 42%

It is difficult to find where I live 32%

Belief that plant-based alternatives are
not as healthy/nutritious

11%

Do not see the need for plant-based
alternatives to animal-based food
products

32%

Other reasons 7%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 7,706

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Philippines
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Concerns regarding animal welfare in
food production

33%

Follow a vegetarian/ vegan diet 27%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

25%

Belief that plant-based products are
healthier

57%

Concerns on environmental impact of
livestock farming

26%

Plant-based products taste better 20%

I wanted to try a food trend 33%

Other reasons 5%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

22%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

28%

It costs more than the original 33%

It is difficult to find where I live 38%

Belief that plant-based alternatives are
not as healthy/nutritious

4%

Do not see the need for plant-based
alternatives to animal-based food
products

22%

Other reasons 13%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N =7,474

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Singapore
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Concerns regarding animal welfare in
food production

20%

Follow a vegetarian/ vegan diet 17%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

17%

Belief that plant-based products are
healthier

31%

Concerns on environmental impact of
livestock farming

18%

Plant-based products taste better 9%

I wanted to try a food trend 56%

Other reasons 6%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

30%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

28%

It costs more than the original 51%

It is difficult to find where I live 13%

Belief that plant-based alternatives are
not as healthy/nutritious

9%

Do not see the need for plant-based
alternatives to animal-based food
products

35%

Other reasons 6%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 3,507

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Thailand
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Concerns regarding animal welfare in
food production

19%

Follow a vegetarian/ vegan diet 22%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

17%

Belief that plant-based products are
healthier

65%

Concerns on environmental impact of
livestock farming

17%

Plant-based products taste better 20%

I wanted to try a food trend 41%

Other reasons 8%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

23%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

19%

It costs more than the original 37%

It is difficult to find where I live 37%

Belief that plant-based alternatives are
not as healthy/nutritious

4%

Do not see the need for plant-based
alternatives to animal-based food
products

29%

Other reasons 11%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 10,176

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Taiwan
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Concerns regarding animal welfare in
food production

23%

Follow a vegetarian/ vegan diet 21%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

22%

Belief that plant-based products are
healthier

35%

Concerns on environmental impact of
livestock farming

21%

Plant-based products taste better 13%

I wanted to try a food trend 56%

Other reasons 5%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

29%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

27%

It costs more than the original 32%

It is difficult to find where I live 24%

Belief that plant-based alternatives are
not as healthy/nutritious

7%

Do not see the need for plant-based
alternatives to animal-based food
products

34%

Other reasons 6%

Reason(s) for not eating plant-based 
alternatives

insight.rakuten.comrig-sales@mail.rakuten.com

Yes

No
N = 7,543

 How often do you consume plant-based 
alternatives to animal food products?

  Would you eat lab-grown meat?
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Vietnam
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Concerns regarding animal welfare in
food production

33%

Follow a vegetarian/ vegan diet 35%

Food allergies/intolerance or dietary
restrictions on certain animal-based
products (such as milk, gelatine, etc)

15%

Belief that plant-based products are
healthier

55%

Concerns on environmental impact of
livestock farming

30%

Plant-based products taste better 31%

I wanted to try a food trend 36%

Other reasons 5%

Reason(s) for choosing plant-based 
alternatives

Plant-based alternatives do not taste as
good as the original

18%

Not sure about the ingredients in the
plant-based alternatives compared to
the original

15%

It costs more than the original 21%

It is difficult to find where I live 33%

Belief that plant-based alternatives are
not as healthy/nutritious

3%

Do not see the need for plant-based
alternatives to animal-based food
products

22%

Other reasons 21%
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